
Arnold Wasserman is a founding principal of Collective 
Invention, a San Francisco consultancy focused on 
“Innovation for the Common Good” to improve life in 
the public domain. He is also chairman of the Idea
Factory, an innovation consultancy based in Singapore.
Wasserman has been a pioneer in the practice of 
human-centered, multidisciplinary innovation strategy 
for the creation of products, services, new ventures and 
public policy programs. Fast Company Magazine 
named him one of “20 Masters of Design.” He has 
held the positions of Vice President of Corporate 
Industrial Design at NCR, Xerox, and Unisys Corporation. 
He has been Dean of Pratt Institute’s School of Design; 
Senior Fellow for Design Strategy at IDEO; and 
Director of Design for the Raymond Loewy design 
office in Paris.

Peter Scupelli is Assistant Professor in the School of 
Design at Carnegie Mellon University. His teaching and 
research focus on shaping human behavior through 
design. Current research is on how human behavior, 
information technology, and the physical environment,
support studio learning, coordination in high-reliability
organizations, and sustainable behavior choices. Peter’s 
training and career path link architecture, interaction 
design, and human-computer interaction research. He 
holds a PhD in Human-Computer Interaction, M.Des. in 
Interaction Design, and an undergraduate Architecture
degree. His work with A12 was exhibited in the 
Architecture Biennial of Venice, PS1 MOMA, New York, 
the São Paulo Contemporary Art Biennial, the ZKM 
museum of Karlsruhe, Germany and other places.

As corporations, governmental organizations, and civil 
associations face accelerating change in uncertain 
times, increasingly they are looking to designers for 
new ways of thinking and acting. Designers today are 
engaged as thought leaders, strategists, activists, and 
agents of change in complex socio-technical problems 
throughout private, public, civil and philanthropic sectors 
worldwide. For designers trained to shape futures 
defined by uncertainty and change, these exponential 
times represent unprecedented creative opportunities for 
innovation.

In this course, students will explore the forces that drive 
change in the future and learn to align innovation 
strategically with the trajectories of those forces. The 
design project that drives everything else is the future 
of mega-metropolitan regions. In the semester long 
project, students create scenarios for Life 2050 in Metro 
3.0, using Pittsburgh as a locus and focusing on a 
project within urban systems such as Sustainable 
Production & Consumption, Lifelong Learning, Human 
Development, and Resilient Community.
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